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Striving for Excellence: New Logistics Measures

What is interesting about service level findings when looked at by industry, shown in Table 8, is
that no industry achieves a superior level of overall performance. Despite the existence of specific
companies which excel in service performance, no industry is a clear winner in delivering effective-
ness value to customers. 

TABLE 8: SERVICE PERFORMANCE BY INDUSTRY

Energy/Chemical 92.7 93.3 98.5 94.5

Retail 94.4 94.5 98.4 93.0

General Manufacturing 95.5 93.5 97.7 97.5

Consumer Products
93.5 93.4 96.7 95.3

Manufacturing

Industrial Products
90.8 90.3 95.6 93.0Manufacturing

High Technology
93.0 94.1 96.9 93.3Manufacturing

Type of Fill On Time Over/Short/ Correct
Industry Rate Delivery Damage Invoice
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Ernst & Young

Ernst & Young is a global leader in providing companies with management

consulting and professional services. The firm employs more than 29,000

people in 87 cities throughout the United States. Ernst & Young consultants

have the functional skills and specialized industry experience to provide

business solutions tailored to your needs. Our integrated supply chain serv-

ices take your company from strategy development through implementation

to results and help you create supply chain operational excellence for the

maximization of shareholder value. Ernst & Young is the U.S. member of

Ernst & Young International, an organization whose member firms include

more than 82,000 people in 131 countries around the globe.

The University of Tennessee

The internationally recognized logistics program at The University of

Tennessee, Knoxville, is one of the most comprehensive and contemporary

programs in the nation. The university is a major research entity. The 

faculty publishes widely on topics of current industry concern and explores

future trends through research and studies. It has been ranked as the top

school in the country for educating logistics/distribution managers and its

Logistics and Transportation Program has been ranked as the best program

of its kind in the United States. 
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